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ROI EXAMPLE

pescrietion Self Mailer with Card Attached & Envelope

QUANTITY OF MAILING 2,900 pieces

ey

TOTAL COST OF THE PROGRAM  $3,200.00 S

(includes latter, gift card, anvelope, design
services with 2 concepts, and hulfilimant)

AVERAGE RESPONSE RATE 10%

[based on low-average markel standands)

COST PER NEW CUSTOMER/BUYER %0.28
; ot o \
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TOTAL PROFIT FROM CAMPAIGN  $6,250.00

MARKETINGROI 86.56%
E—

)

*ROI examples based on low to average market standards of a Direct Mail piece with an incentive-driven gift card attached. Average Profit per Sale, Conversion Rate
and Response Rate could vary depending on industry and focus of campaign. RO cakculabions based on at loast 50% of the total responders converting into a sala
More delailed ROI calculations can be done after a brief Customer Neads Analysis with our Direct Marketing Specialist
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CALL US 888.541.6789 x101 VISIT US at www.rewardforloyalty.com/marketing EMAIL US info@rewardforloyalty.com




